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ABOUT SMART Recovery USA, Inc. 
SMART Recovery USA is a 501c3 non-profit organization offering a proven self-empowering approach 
to overcoming addiction. Our free programs, tools, and support resources are for individuals, family 
members, and other specialized populations seeking to overcome addictive and problematic behaviors. 
Our sole mission is to help individuals achieve independence from their addiction and move forward to 
create a more balanced and fulfilling Life Beyond Addiction. SMART Recovery is an accessible and 
secular method of recovery, grounded in science and proven by more than a quarter-century of 
experience teaching practical tools that encourage lasting change. 

SMART stands for Self-Management and Recovery Training. This is more than an acronym: it is a 
transformative method of moving from addictive substances and problematic behaviors to a life of 
positive self-regard and willingness to change. 

SMART was founded more than 26 years ago. Over the past decade, it has grown significantly in 
meetings, volunteers, staff, partnerships with treatment professionals and recovery organizations, and 
financial sustainability. As COVID greatly exacerbated the global addiction crisis, SMART responded 
immediately and aggressively by moving more than 800 in-person meetings to online platforms, 
including 600 in the U.S. Our online recovery support programs, tools, and access to a worldwide base 
of volunteers and individuals in recovery are available to participants on a 24 x 7 ongoing basis. 

SMART serves people in approximately 25 countries, with affiliate organizations where it is well 
established. SMART Recovery International (SRI) oversees the global community. SMART Recovery USA 
is the largest affiliate. 

SMART Recovery USA is seeking an experienced marketing and communications professional who has 
demonstrated the following: 

• Ability to achieve measurable outcomes.

• Record of successful design and implementation of strategic initiatives.

• Management of staff, contractors, and vendors.

• Experience with a national non-profit organization (desirable).

• Diversity in working with multiple organizations.

JOB SUMMARY 
The Director of Communications oversees and performs marketing, media outreach, and other public 
relations activities to drive broader awareness, use, and donor support of SMART Recovery.  The 
Director will be responsible for developing the communication strategy and contributing to SMART’s 
organizational strategic planning process. While our National Office is in the Cleveland area, this role 
could be performed remotely. However, flexibility to travel to National Office and other desired 
locations will be expected on a scheduled basis. 
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PRIMARY RELATIONSHIPS 

• Report to Executive Director.

• Serve as an integral member of SMART’s senior management and leadership team.

• Supports and works closely with the Board of Directors, National Office staff, our Marketing &
Communications Committee, and our SMART community of volunteers, recovery treatment
professionals and key external stakeholders.

• Helps to support organizational fundraising strategy and work closely with all departments.

DUTIES & RESPONSIBILITIES 

Team Development/Management 

• Manage a marketing and communications team

• Promote a culture of high performance and continuous improvement that values learning and a
commitment to quality.

• Mentor and develop staff using a supportive and collaborative approach.

• Establish and monitor budget and staff performance, develop goals, set priorities, conduct annual
performance reviews, and administer salary adjustments.

Strategy & Management 

• Responsible for creating an annual marketing and communications plan and associated budget.

• Implement and appoint appropriate systems, staffing, vendors, and procedures to support
marketing and communications.

• Work with the Finance Committee and staff to develop annual marketing and communications
budgets, monitor progress, ensure adherence, and evaluate performance.

• Implement evaluation systems and report progress to the Executive Director and Board of
Directors.

• Manage organizational partnerships to support marketing, sales, and fundraising goals.

• Co-chair the Marketing & Communications (MarCom) Committee and serve on other committees.

• Support the working relationship between SRUSA and SRI related to marketing, communications,
special events, and public relations. Serve as a member of the SRI Brand & Communications
Committee.

• Attend Board of Directors meetings, as necessary, to share marketing and communication updates.

Brand Management 

• Lead efforts to develop a national brand identity in collaboration with the SRI Brand &
Communications Committee.

• Ensure brand identity is part of all organizational efforts.

• Develop materials and methods for monitoring to monitor brand compliance.
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Marketing, Sales, & Advertising 

• Manage digital and content marketing initiatives, including design, development, and maintenance
of various organizational websites, as well as the organization’s blog, email, social media, video,
podcast, lead magnets, etc.

• Manage strategic partnerships with advertising and other communications channels.

• Assist program directors in marketing and sales planning and execution to grow organizational
outreach and leads. Manage the creation and maintenance of branded collateral materials.

Communications, News Media & Public Relations 

• Exercise judgment to prioritize media opportunities, coordinating with the appropriate SMART
staff, Board Members, and other volunteer leaders.

• Prepare talking points, speeches, presentations, and other supporting material as needed.

• Actively engage, cultivate and manage national press relationships to ensure coverage
surrounding SMART programs, special events, public announcements, and other projects.

• Help prepare message points and platforms on critical issues, along with background materials for
the news media.

• Working closely with the Executive Director and Board President, serve as a spokesperson for the
organization and support others who play this role.

• Cultivate relationships with members of the national news media.

• Prepare and disseminate statements and news releases as needed.

• Track media coverage of SMART Recovery to inform our messaging and identify opportunities for
coverage.

• Develop and maintain media lists.

QUALIFICATIONS 

• Bachelor’s degree required, preferably in marketing, journalism, or communications.

• Minimum five years’ experience in a senior management role either in-house or with an agency.

• Ten-plus years of professional experience in leading the marketing, communications, digital, and
public relations activities of a high-growth organization at a national level.

• Experience developing and managing budgets and hiring, training, developing, supervising, and
appraising personnel.

• Strong creative, strategic, analytical, organizational, and personal skills, with the experience of
managing multiple projects at one time.

• Excellent writing and editing skills, along with strong oral and written communication skills.

• Commitment to working with shared leadership and in cross-functional teams.

• Acumen and comfort level in interacting with scientists, professionals, public officials, journalists, and
thought leaders, preferably in addiction recovery or healthcare.

• Demonstrated ability to communicate effectively to diverse audiences, especially in translating
complex and technical subjects into understandable and compelling language.
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• Experience overseeing the design and production of online and print collateral and publications.

• Experience managing external and vendor relationships.

• Computer literacy in Microsoft Office – content management system, email marketing/marketing
automation system, CRM experience preferred.

• Flexible and a self-starter; able to manage multiple concurrent projects while also highly detail-
oriented with an attention to quality.

• Personal qualities of integrity, credibility, and a commitment to helping others.

• Experience working with volunteers is desirable.

TO APPLY 
Please email your resume and cover letter in MSWORD (not pdf) to hr@smartrecovery.org. 

SMART Recovery USA is committed to social justice and access to opportunity; we actively cultivate 
relationships with leaders with varied life experiences and the skills needed to lead strong, innovative 
organizations. The team is also committed to your privacy and protecting your personal data. 

This job description is not a contract – SMART Recovery USA reserves the right to change its contents at 
any time. SMART Recovery USA complies with the guidelines set forth in the Americans with Disabilities 
Act of 1990 and does not discriminate on the basis of race, color, religion, national origin, ancestry, sex, 
age, disability, or status as a disabled veteran or veteran of the Vietnam era. SMART Recovery USA is an 
Equal Opportunity Employer. 
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